Jurg and Alexander Hofmann (Hokovit)
‘Only the smart ones buy from us!’

For decades, the Swiss company Hofmann Nutrition AG, under the brand name Hokovit, has been an

esteemed name in the European feed industry. Hokovit, which is primarily known for its competency

in the micronutrient aspect of cattle feeding but also makes products for swine, poultry, equine and

fish feed, is a real family business. The company of Jiirg Hofmann and his son Alexander is also known

for noteworthy successes in Holstein breeding. As such, the pair have a lot to say and a conversation

with them could be as interesting for conventional dairy farmers as for enthusiastic breeders.

e meet Jurg and Alexander Hofmann
at the headquarters of their busi-
ness in Bilitzberg, about 45 minutes

by car northeast of the Swiss capital Bern. And
there are likely less opportune times to inter-
view the two owners of Hofmann Nutrition AG
with its more than 50 employees. Hokovit is the
manufacturer and marketer of special feeds,
premixes and highly specialized active sub-
stances for animal feeding and has once again
brought a successful year to a close. But now,
shortly after the December evaluation period,
Jiurg in particular, the enthusiastic breeder and
senior boss, has a few things to report about
the Holsteins bred by him in the breeding
program of Hokovit Genetics: A perfect intro-
duction to an interesting conversation.

Mr. Hofmann, you seem to be in a good mood!
How did the breeding evaluation period go?
Jurg: ‘Indeed, we had a very joyous December
evaluation for our females as well as for the
bulls that we have sent to Al studs. The high-
light is undoubtedly Hokovit Red Rock-PP. He
is a Nipit son from a Solitair daughter from the
family of Kings-Ransom Dorcy Dextra, and with
1468 gISET is now the highest homozygous
polled RH sire on offer in Switzerland. With
Hotop-Red-PP, he also has a full brother who
breeds A2A2/BB like Red Rock and is also enter-
ing the lineup at Swissgenetics!

Over the last few years, you have invested in all
sorts of families and genomically interesting
young animals. Which family has the biggest
influence in your breeding program?

Jurg:'We breed with animals from families like
the Cosmopolitans, the Barbies, Marbellas,
Splendors, or the German Isabella family. How-
ever, our most important breeding cow so far
was definitely Moo Goldwyn Diamond, out of
the Cinderella branch of the Roxys from Wilcox-
view. With her we developed several lines which
convince on both a genomic basis and as dairy
cows. The best example is Hokovit Powermaid.
She is a two-year-old GP-82 Riveting daughter
who goes to a Powerball granddaughter out of
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In addition to the production of micronutrients for animal feed and a high-quality
Holstein breeding program (Hokovit Genetics), Hokovit is active in four different areas
of business, including the production of premium meat under the Qualivo label.

Diamond via Adagio. Her highest daughter is
a 2861 gTPl Gameday, but what impresses us
even more is her own production ability. After
256 days of her 1st lactation, she has already
produced 11,326kg/24,970lb 3.91% 3.57%!

And, like all Hokovit animals, she is being
housed by one of your clients?

Jurg:'Yes, of course! Powermaid is in the barn of
Remo Bisser, one of our Concept Dairy Pro cli-
ents and a Hokovit feed advisor. Remo was able
to improve the average daily production of
his 55-cow herd from 28kg/62lb to 42kg/93lb
within a year on the back of our products. That
was an enormous step and one of many proofs
of how successfully our products work!

What kind of a product is Dairy Pro?
Alexander: ‘Dairy Pro is a micronutrient premix
that boosts metabolism as well as the immune

system. Its use promotes digestion and has
positive effects on milk yield and components.
Furthermore, the immune system is stimu-
lated which increases the resistance to disease.
Improved metabolism and a stronger immune
system not only make the cow healthier, but
also improves her fertility. Finally, Dairy Pro acts
as a catalyst and improves feed efficiency. In
dairy cow nutrition there is a big need for sta-
bilizers, that is to say micronutrients like those
in Hokovit Dairy Pro or Dairy Protect. In the
rumen they serve to maintain a diverse micro-
bial population, and in the intestines for the
regulation of intestinal flora. In the large intes-
tine they help prevent large intestinal acidosis
and poor fermentation!

And all this on the basis of micronutrients?
Jurg: ‘Yes. Although micronutrient products
are not our only line of business, this is where
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we have our core skills. We launched our first
micronutrient additive, Homexan Stimul, in
1978 and over the course of time an incred-
ible amount of knowledge has been added.
However, it is clear to us that we do not want to
sell any bulk products. We knowingly seek out
the niche market!

What do you mean by that?

Alexander:‘In Switzerland, we offer an individ-
ually tailored feed mix and mineral supplement
for every farm. Our clients are dairy farmers
who want to focus on particular points. We
achieve the biggest and most visible effects on
farms where a lot of things are already going
well. Among our most faithful clients are many
successful dairy farms and just as many well-
known breeders across Europe. | always joke
that only the smart ones buy from us!

And is the number of smart dairy

farmers increasing?

Jurg: ‘Of course! Every degree of progress in
structural change only lets the farms survive
that operate the most professionally. Micro-
nutrients have become a trend because they
improve the feed efficiency, immunity and
profitability of dairy cows. Those are exactly
the topics that have been guiding us in breed-
ing over the last 20 years. However, it remains
a fact that 95% of all cows are fed with-
out micronutrients!

Nonetheless, the field of micronutrients still
has relatively little research and, really, there
are hundreds of different micronutrients that
could be used in feeding?

‘Without
micronutrients
you don’t get the
necessary feed
into the animals!’

Alexander: ‘Yes, that is true that so far little
scientific research has been done in this field
and there are few official and reliable analyses.
Yeast extracts, herbs, plant extracts and even
specific fatty acids and colostrum are differ-
ent micronutrients that are used. To achieve
effects of production, growth or immunity,
the key is to create the right composition and
mix, and here the data we have gathered and
the feedback from our clients over 40 years
of experience show that we can achieve a lot
with our products!

What does Hokovit do differently than other
manufacturers with similar products?
Alexander: ‘It is important to understand that
we positively influence digestion and the
immune system. Without micronutrients, you
don't achieve the amount of intake that the
animals require to reach their genetical poten-
tial for production. Without micronutrients, the
feed is not as well used by the animal. Really, it
should be said that a modern Holstein cow that
does not produce 12,000kg/26,400lb through
at least 5 lactations is not fed sufficiently and
needs extra help!

ublished by:

Holstein
International

www.holsteininternational.com

Jurg and Alexander
Hofmann: ‘We want
to serve the niche,
not the masses!’

But not every farm is the same. Both manage-
ment and feeding will vary.

Alexander: ‘That is exactly the point and the
approach that is important to us. Our concept
in Switzerland always includes a thorough
farm consultation and at the end, naturally,
a feed mix that is specifically targeted to the
needs of the farm!

And where do you find the knowledge about
the right recipe for each respective farm?

Jurg: ‘That is, as said, primarily a result of
decades of experience. All our products are
tested for years on farms and all results are care-
fully documented. The knowledge that we gain
through this is enormous. However, it is impor-
tant for us and our clients that at the end of the
day we are in a position to offer a solution that
is structured in such a way that alternatives can
also be used. We work very intensively with
internationally-known specialists for the sci-
ence of dairy cow feeding and management!

There are differences between farms, but there
are also thoroughly different philosophies

that are seen between countries. How do

you deal with that?

Alexander: ‘As mentioned, for our company
every dairy farmer is an individual client in
our consultations and receives a unique pro-
gram. It could certainly be said that these
differences between countries do exist. We
know these from the countries where we are
represented and consider these differences in
conjunction with our advisory services and dis-
tribution partners with respect to the selection
of our products! @
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